
exico, neighbor to the U.S. and one of the most vibrant and 

developed parts of North America, is celebrating what has 

become a strategic point in its history. Led by President Enrique 

Peña Nieto since December 2012, the country is embracing better 

democracy, modernization in every sense of the word, and engagement 

with the world at large in new and forthright ways. 

This year’s decision to allow national oil company Pemex to 

partner with the private sector was a landmark step towards greater 

internationalization of a country that is on the brink of widespread 

transformation. President Peña is moving forward purposefully, 

unfazed by the extent of the task ahead. As well as unveiling a 

blueprint of reforms across the board, he is reaching out to Germany 

for renewed investments and partnerships. 

“My role is to foster Mexico’s economic growth and competitiveness, 

and increasing our trade relationship with Germany is one of the best 

ways to achieve it,” President Peña disclosed when he met Chancellor 

Merkel in 2012. 

In 2012, Germany was Mexico’s sixth destination for exports, 

while more than 1,300 German companies have set up operations 

in Mexico, with an estimated investment capital of some $25 billion. 

Germany has a presence in such value-added sectors as automobiles, 

pharmaceuticals, medical technology, aeronautics, electronics, steel 

and renewable energies. 

Volkswagen and Audi have already installed new plants in the 

country, which will take investments even higher. 

This year, during an interview with the Prisma Group, the President 

was extremely upbeat. 

“By September 2013, we had attracted more than 
$28 billion in FDI, doubling the amount from the 

same period in 2012.”
President Enrique Peña Nieto

“Since I took over the Presidency, we have taken the necessary 

steps to reform our economy in order to increase our competitiveness, 

promote our natural economy and enable our greater potential,” he 

says. “The fi nancial, telecommunications, energy and fi scal reforms 

are key to increasing our competitiveness, avoid monopolies, promote 

our internal market and allow small and medium enterprises to get 

access to credit. 

“The energy reform is fundamental to achieving our goals for 

the nation; it will enable the better use of our natural resources to 

promote productivity, growth and job creation. Our goal is to expand 

Mexico’s international presence, promote the value of our country 

abroad and reinstate our commitment to free trade, capital mobility 

and production. 2014 will be a very positive year for Mexico due to the 

success of these reforms.” 

Last year saw a record infl ux in terms of FDI in Mexico due to 

the reform process. “By September, we had attracted more than 

$28 billion, doubling the amount from the same period in 2012,” the 

President says, “Germany accounts for more than 28.5% of business 

exchanges within the European Union and in 2012, our bilateral trade 

reached $18 billion.”

Links between Germany and Mexico also run beyond mere 

economics. At a recent press conference, Mexico’s Foreign Relations 

Secretary José Antonio Meade Kuribreña said: 

“Together with the German government and the Mexican Agency for 

International Development Cooperation (Amexcid), we are reviewing 

the creation of a joint fund for developing strategic projects, one 

of which will promote collaboration in the educational and cultural 

spheres; in particular, to continue working to know and apply in 

Mexico Germany’s successful dual education program that links high 

school with industry.” 

Shared Values
The shared values of fi nancial stability and free trade will take the two 

countries in new and interesting directions, the President believes.

“Mexico is one of the world’s most competitive countries to invest in 

due to its macroeconomic and political stability, low infl ation, the size 

and strength of its national market and its manufacturing skills,” Peña 

says. “My administration will take the necessary steps to transform 

Mexico into a global logistics platform.” 

Last year, the President pledged an investment of $23.3 billion in 

infrastructure as the government strives to build new airports, cargo 

and commercial ports, railways and highways that will link well-known 

transportation hubs with lesser-known tourism destinations, among 

the capital projects planned.

Back on the ground, Peña is dealing with social challenges head-on. 

“My personal goal is to tackle crime and poverty,” the President says. 

“Our “National Crusade Against Hunger” is one of the largest ever 

programs ever implemented by a Mexican government to give millions 

of children access to food and healthy nutrition. We have also passed a 

law granting a minimum pension for people over 65 years old.” 

It’s a dynamic time for Mexico, and the new reforms have been 

received with enthusiasm by foreign investors, not least in Germany.

Building a New Mexico
An era of hope is under way
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ccounting for 9% of Mexico’s gross domestic product as it does, 

tourism is the third-highest contributor to the national budget 

and employs more than 7.5 million people. 

Its potential against the magical backdrop of the country’s culture, 

scenery, gastronomy, beaches and cities has led President Peña Nieto 

to identify tourism as “fundamental to attracting foreign investment” 

and set up an ambitious policy that he believes will transform Mexico 

into a world leader by 2030. 

According to the World Travel and Tourism Council—an 

international organization of travel industry executives that work in 

travel and tourism worldwide—Mexico is the  world’s 12th most-visited 

tourism destination, but only 24th in terms of revenue generation. 

The challenge then is for tourism officials to attract higher-end clients 

by raising the quality of accommodation, diversifying the tourism 

product and becoming more competitive. 

“Mexico has everything it needs to become a global 
tourism power and we are going to achieve this.”

President Peña Nieto

German tourists are particularly appealing to Mexico, due to their 

spending power and the fact they stay an average of 19 nights. As 

guest of honor at this year’s ITB Berlin—the world’s leading travel 

trade show that is due to attract around 170,000 people from 180 

countries in March—Mexico will be flying the flag for its buoyant 

tourism industry, and hoping to bring in more from Europe’s most-

traveled market. 

Tourism Policy Moves Industry Forward
During the launch of the National Tourism Policy in Mexico City 

last year, President Peña announced it was time “to consolidate and 

build on the tourism capital we already have and focus on existing 

destinations in order to modernize and revitalize them…

“Mexico has everything it needs to become a global tourism power 

and we are going to achieve this; we want to be a world-class destination 

by 2030,” he said, while acknowledging that 

“we offer tourists, both domestic and foreign, 

a safe environment.” 

The Policy, welcomed by those in the 

industry, focuses on four guidelines. First up is 

a restructuring of the institutional framework 

and creation of a Tourism Cabinet to improve 

decision making and ensure various tourism-

boosting programs are implemented, followed 

by increased innovation and competitiveness 

with a view to achieving specialism in the 

areas of: sun and beach tourism, cultural tourism, eco-tourism and 

adventure tourism, health tourism, sports tourism and special interest 

or luxury tourism, and the compilation of a competitiveness agenda 

for each of the country’s different tourism destinations. 

Thirdly, development and promotion, both of which will “build and 

strengthen the confidence of investors in our country,” the President 

said; and finally, sustainability and social benefit, because “tourism 

cannot be considered as simply an activity for the privileged few or 

certain sectors.” 

Driving Social Cohesion
Tourism Secretary Claudia Ruiz Massieu Salinas, from the Tourism 

Secretariat (SECTUR), notes that the policy has been designed to 

cooperate and build with state and local governments, facilitate private 

investment and encourage entrepreneurship and development of 

micro, small and medium businesses and diversify its product range. 

“The tourism sector, due to its ability to promote regional and 

community development, create formal quality jobs and protect, 

promote and disseminate our natural and human assets, is a significant 

driver of identity and social cohesion,” she says. 

Indeed, tourism is the second-largest employer of women in the 

country, while salaries for employees in the sector are 30% above the 

national average. 

Private companies have already pledged to invest $8.6 billion in 
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tourism projects over the next three years, in the form of new hotels, 

refurbishments, and the upgrade of public spaces—a move that will 

create around 28,000 direct jobs and a further 78,000 indirect ones. 

While the sector is booming—international arrivals were up by 9% 

last year at 24 million, an all-time record, and spending by 8.8%, a 

new international campaign reflecting the nation’s diversity is being 

launched to entice the discerning German market. 

Mexico already boasts 57 international airports and SECTUR is 

keen to increase airlift from major German cities. A new flight link 

from Munich, that will see five flights a week in operation, is just 

the beginning of what promises to be a new era in the country’s 

accessibility. 

“The decision to choose Mexico as the official partner country 

of ITB Berlin 2014 sends out a clear message and underlines the 

country’s importance as a travel destination and the awareness that 

Mexico and its destinations have in this important market,” Ruiz says. 

Speaking of the decision to award the accolade to Mexico, Dr 

Christian Göke, CEO of Messe Berlin said: “Mexico is a country that is 

always full of surprises. We are confident that in its role as the partner 

country of ITB, Mexico will provide a successful display of its quality 

tourism products. 

“No other country combines traditional elements with the 

advantages of a modern travel destination in the same way as Mexico. 

International tourists benefit from its continuous investment in the 

hotel trade and infrastructure.”

A Diverse Destination 
So what is it that makes Mexico so special? Ms Ruiz is only too happy 

to explain. 

“Mexico has great competitive advantages that should make us 

better than our rivals,” she says. “First, there is our geographical 

location, as the bridge between the Americas and Asia and Europe. 

Then there are our ancient cultures; we have sites that pay homage 

to the Aztecs and Mayan civilizations and well-preserved Spanish 

heritage sites. 

“We have world-class expertise in the hotel and leisure sectors, 

and then we have the logistics network, with some of the world’s best 

airports, hotels, and highways designed for the tourism sector that 

makes us stand out.

“President Peña has stated that tourism must be a key pillar for 

economic growth and the main priority he would like me to achieve as 

Tourism Secretary.” 

SECTUR has, Ruiz explains, identified two priorities: “We need to 

be more competitive with a focus on quality and the diversification 

of Mexico’s tourist portfolio, and we need to be the world’s best 

destination, attracting those tourists that stay longer and spend the 

most. We must be world leaders in sun and beach tourism, but also 

foster the development of other segments that are new, like cultural 

and nature tourism.”

Mexico’s heritage is so vast, she explains, the country can offer 

visitors anything they want. “We have more than 40,000 archaeological 

sites and one of the best cultural cities at Ciudad de Mexico.” 

Unsurprisingly, and perhaps on account of renewed interest in the 

Mayan heritage since 2012, cultural tourism is the fastest-growing of 

all the tourism sectors and Ruiz is keen for Mexico to become a world 

leader in this sphere. 

“Nature and sports tourism are also growing,” she says. “We have 

regions like Chiapas, Sonora or Baja California Sur that allow visitors 

multiple options due to their biodiversity. The contrast between the 

desert and the sea in Baja California; the barren horizons in Chihuahua 

and Sonora, the lush huasteca shared by San Luis Potosí, Veracruz, 

Hidalgo, Querétaro and Tamaulipas; the river rapids in Veracruz and 

Morelos; the clear skies in the State of Mexico and Hidalgo for an 

adventure in the sky.

“Mexico has great competitive advantages that  
should make us better than our rivals.”

Claudia Ruiz Massieu Salinas, Tourism Secretary

“If you like to climb, choose the rugged horizons in Colima, Puebla 

and Morelos. If you prefer forests, go to Miochacán and Jalisco. The 

jungles of Chiapas and Campeche will fascinate you. You can sample 

jungle, desert and seas from the same spot, and you can hunt, fish and 

attend the world’s best sporting events in our country.” 

Golf also has plenty of potential in Mexico. There are now 160 

courses around the country, an expanding number of which are world-

class and situated in the luxury resorts and spas. 

Medical tourism is also a strong option: there is an abundance of 

excellent “five-star hospitals” now offering the best quality health 

care at extremely competitive costs, meaning that visitors can relax in 

sumptuous surroundings as they recover from an array of treatments. 

SECTUR is also flagging up Mexico’s excellent and much-loved 
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cuisine. “We are one of the four cuisines that’s an Intangible Heritage 

of Humanity by UNESCO, but we haven’t consolidated it as another 

reason to come to Mexico,” she says. “Beyond the tacos and guacamole 

of world renown, there are rich and various culinary traditions 

spanning the whole country. 

“The tastes, smells and textures of traditional Mexican ingredients 

are an assault on the senses, especially the more exotic items such as 

maguey worms, ants and fried grasshoppers! But the subtle blend of 

flavors in dishes such as mole and traditional Mexican salsas delight 

the palates of even the most conservative diners.” 

“We need to diversify our destinations: there must be a Mexico for 

each visitor. In order to do so, we are developing what we call “regional 

multi-destinations,” like the Yucatán peninsula, with its coastline, 

culture and nature, so our visitors can have multiple activities to 

choose from—and stay longer.”

“We need to diversify our destinations; there must  
be a Mexico for each visitor.”

Claudia Ruiz Massieu Salinas, Tourism Secretary

Mexico’s tourism sector is clearly a safe bet for investors, as Ruiz 

passionately explains. 

“The tourism sector creates investment opportunities in many 

sectors, such as construction, entertainment and gastronomy. 

“We are therefore collaborating with the Development Bank to 

fund tourism-related development projects, while FONATUR—a 

government entity in charge of the design and management of 

regional tourism centers like Cancun or Acapulco—is working to 

enhance the competitiveness of our tourist destinations

“We will use the ITB platform to promote our 

diversification, but not only from the point of view 

of tourism. We are going to show a Mexico full of 

energy that is continuously transforming 

itself: we will offer a variety of our 

products (wine, tequila, mescal) and 

a cocktail made by Enrique 

Olvera, one of the 

world’s greatest chefs. 

“We will 

also portray aspects of our culture such Huichol art—traditional and 

most recent innovations in the folk art and handcrafts produced by the 

Huichol people, who live in the states of Jalisco and Nayarit, and giant 

Alebrijes—brightly colored Mexican folk art sculptures of fantastical 

creatures pioneered by Pedro Linares in the 1930s.”

To conclude, the Tourism Secretary, says: “The ITB is the best 

platform to show the new Mexico.”

Getting to Mexico:
There are now a number of airlines flying to the beautiful North 

American country, and these are listed below: 

Lufthansa: Daily flight from Frankfurt to Mexico (B747-800).   

Flight fives times a week from Munich to Mexico (A340-600) 

Condor: Flight six times a week from Frankfurt-Cancun. November 

to April (B767)

Flight once a week Munich-Cancun. November to April (B767) 

Air Berlin: Flight once a week Munich-Cancun. All year.  (A330)

Flight twice a week: Dusseldorf-Cancun. All year. (A330)

TUI Arke Fly: Flight twice a week: Hamburg-Cancun. November-

April. (B767)
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trip to Mexico City is incomplete without a visit to the city’s 

largest park. Starting on Paseo de la Reforma, a street modeled 

on the Champs-Élysées, this grand boulevard cuts diagonally 

through the north part of the park, make a pit-stop at Bosque de 

Chapultepec. The park contains the current presidential residence 

(Los Pinos), the former presidential palace (Castillo de Chapultepec), 

several museums, many large lakes, a botanical garden and a zoo. 

A 1,600-acre expanse in the heart of the city, Chapultepec claims to 

be the largest urban park in the Western Hemisphere. It is one of the 

world’s great urban parks, rivalling the Bois de Boulogne in Paris, the 

Imperial Gardens in Tokyo and Central Park in New York. 

It is also a repository of national history and identity, a major 

cultural center and a favorite place for a Sunday picnic, soccer game 

or flirtation. Its origins date back to about 1450, when the Aztecs built 

an aqueduct to transport water from Chapultepec’s natural springs to 

their capital, Tenochtitlan, which is now Mexico City’s historic center. 

The park’s name derives from the Aztec words for “grasshopper hill.”

In the 18th century, a castle was built there and the park became 

the home of the Spanish viceroys. It is one of only two Royal Castles 

in the Americas, as well as the only one in North America that was 

used to house sovereigns: the Mexican Emperor Maximilian I, and his 

consort Empress Carlota, during the Second Mexican Empire. During 

the Mexican-American War of the 1840s, young Mexican cadets made 

a legendary last stand at the site by throwing themselves off a wall 

rather than surrendering to the U.S. invaders. Nowadays it is the site 

of the National Museum of History.

A Stroll Into Art and History
Like ancient Gaul, Chapultepec is divided into three parts. The first 

section is the oldest and most active as well as the one most likely 

to be of interest to the visitor. The second, dominated by a pair of 

amusement parks in the best Coney Island tradition, Mexico’s national 

cemetery and several lakeside restaurants and cafeterias, is largely 

man-made. The third, though less frequented, is especially attractive 

because it abounds in trees, wildlife, fresh air and silence.

But perhaps the best place to start is with Chapultepec Park’s 

10 museums, some of which are regarded as being among the best 

in the world. The National Museum of Anthropology houses one 

of the largest collections of Mexican artefacts from the Mayans to 

the Spanish Conquest; sections devoted to each of the major pre-

Colombian Indian civilizations to which Mexicans trace their origins: 

Aztec, Maya, Toltec and Olmec particularly stand out.

A few blocks down the Paseo de la Reforma are a pair of art 

museums that are also internationally renowned. Many Tamayo 

pieces, along with a sizable collection of modern art, are housed in the 

nine exhibition rooms of the Rufino Tamayo Museum which honors 

Mexico’s greatest living painter, while the Museum of Modern Art 

contains works by a variety of foreign and Mexican artists.

A stroll through the park reveals much unusual flora in the forest 

and in the botanical garden and fauna. There are nearly 60 species 

of birds, including such unfamiliar specimens as the Yucatan canary 

and a variety of heron popularly known as the water dog. More than a 

dozen species of reptiles and amphibians also make their home here.

The Chapultepec Zoo is not especially large, but it has more pandas 

—seven to be precise—than any zoo outside of China. It also has in 

its collection the escuincle, a rare variety of dog raised by the Aztecs, 

and the teporingo, an endangered species of rabbit whose only natural 

habitat is on the slopes of a handful of Mexican volcanoes. Several 

now-extinct species are on display at the Museum of Natural History, 

which has exhibits devoted to terrains ranging from jungle to desert.

Visitors to Chapultepec Park, the massive green space that has 

served as an urban oasis here since the days of the Aztec empire, 

tend only to skirt the edges of this 1,655-acre park, thus missing out 

on much of its charm. Meanwhile, a visit to Chapultepec´s closest 

neighborhoods is indispensable. 

The Upscale Neighborhood: Polanco
In this tiny district, you’ll find antique shops, sidewalk cafes 

neighboring sophisticated restaurants, world-class hotels, and 

nightlife attractions—plus some of the best shopping in the city along 

Masaryk Street. Not only does this area’s dining landscape cover all 

the classic Mexican flavors, you’ll also find international cuisine at its 

finest in a diversity of French, Italian, Spanish and Japanese eateries. 

The Bohemian Neighborhoods: Roma and Condesa
Roma and Condesa feature beautifully restored Art Deco buildings, 

apartment blocks and Beaux Arts shops and restaurants, tranquil 

parks, welcoming plazas, and a lively gallery scene. 

The Mercado Medellín in Roma is also famous for the variety of its 

produce and stands of authentic regional fare. On weekends, open-air 

markets selling crafts, photos, and collectibles sprout up all over the 

city, one of the most popular runs along Avenue Álvaro Obregón in 

Roma. Condesa has been called the SoHo of Mexico City, thanks to 

the busy cafés and art galleries that together give the neighborhood 

a bohemian vibe.
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ith the Peña administration reforms expected to 

transform the whole country, Mexico’s dynamic 

regions are also on board with schemes that will 

shape the new economy and improve existing business and 

tourism links.

Nestled in the south of the country with borders on the 

Gulf of Mexico and Caribbean coasts, Quintana Roo is the 

leading tourism destination in Mexico having welcomed 

more than 17 million visitors last year. 

The state of 1.3 million people, which boasts Cancun, 

Cozumel and Isla Mujeres among its many attractions, is 

working hard to make doing business easier by implementing the 

systems needed to attract investment and create new business and 

employment opportunities.  

A far-reaching five-year development plan launched in 2011 and 

named Quintana Roo Competitivo (Competitive Quintana Roo) is 

clearly doing what it set out to achieve. The state is an economic 

success on a world level, having created more than 300,000 jobs in 

three years. 

The aim, to have a well-connected, productive, prosperous and 

integrated state, bodes well for Governor Roberto Borge Angulo who 

has expressed his desire to “transform our economy based on the 

identity of the Quintanarroenses”.

To be competitive globally, Quintana Roo needs to focus on its 

strengths—namely its tourism product—which is exceptionally 

powerful. The stereotypical sun and beach destination for charmed 

long-stay visitors is now ready to capitalize on other sights in its midst, 

particularly the jungle hinterland and breathtaking Mayan remains as 

part of a multifaceted tourism package.  

With 85,000 rooms available, and the second-largest cruise 

destination in the world after the Bahamas, with more than 3.6 million 

cruise passengers expected this year, the state’s hospitality sector 

welcomed around 170,000 German visitors last year—Germany being 

its second-biggest market in Europe after Spain. 

Governor Borge—the youngest elected governor in Mexican 

history—wants to see increasing tourism revenues used to 

promote the development of other sectors, including the 

ports, agriculture, particularly sugar and citrus fruits, and 

dairy products. 

He and his team are also trying to foster the development 

of Quintana Roo’s southern region, next to Belize’s 

border, by establishing a free trade area that will attract 

manufacturing and industrial investments into Quintana 

Roo.

They are also promoting the state in emerging markets, 

such as the BRICS countries, the Caribbean Community  

states, and the three other members of the Pacific Alliance, of which 

Mexico is a member: Chile, Colombia and Peru. 

 It’s a busy time and Governor Borge is extremely driven: “I have 

three years left to improve my people’s quality of life, so better 

infrastructure, a better health care sector, a world-class education 

system and 100,000 hotel rooms by the end of my mandate are my 

priorities,” he says. 

“Tourists that are looking for quality and diversity  
will find it in Quintana Roo.”

Roberto Borge Angulo, Governor, Quintana Roo

“Quintana Roo will have 13,000 extra rooms over the next three 

years and that alone will create 70,000 extra jobs. This is a challenge 

because our cities and villages are growing very quickly.” 

Also on the agenda is the need to make Quintana Roo the first name 

in the MICE—meetings, incentives, conferences and events sector—

in Latin America. The  infrastructure is certainly in place to make this 

a viable and prosperous possibility. 

 “We also want to increase the number of cruise visitors by 23% 

this year,” the Governor says. “Our natural areas and location are key 

competitive advantages: we connect to the U.S. and we have excellent 

brands in terms of Cancun, Cozumel, Playa Del Carmen, Isla Mujeres, 

and Tulum. 

Cancun, where a new era is about to beginWildlife found on Isla Mujeres

A World of Adventure 
The region of Quintana Roo offers the very best in holiday pursuits

W

Roberto Borge Angulo 
Governor, Quintana Roo
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“Although we are a state, we are competing against countries all 

over the world so we must do it well. Tourists that are looking for 

quality and diversity will find it in Quintana Roo.”

Brimming with Attractions
Indeed, the state is full of excellent attractions: the well-known resort 

of Cancun for example, dates back to when the Mexican government, 

recognizing the importance of tourism to the country’s economic 

future, began a detailed search to pinpoint ideal sites for tourism 

development. 

Resting on the northeast corner of the Yucatán Peninsula, Cancun 

was a part of the ancient Mayan civilization and is still considered 

the gateway to El Mundo Maya (the Mayan World). Cancun has 

the distinction of being the one Caribbean destination with the 

infrastructure, modern amenities and service to rival leisure 

destinations worldwide. 

The Riviera Maya is a top ecotourism destination in Mexico and 

throughout the region the natural environment is protected and 

preserved. 

Outside of the major tourist destinations, much of the land remains 

relatively undeveloped so the natural beauty of the Riviera Maya and 

the creatures that inhabit it are left to flourish. Local eco-parks offer 

a taste of all that the area has to offer in controlled, family-friendly 

environments.

Here, visitors can participate in a traditional temazcal (a Mayan 

sweat lodge) ceremony at one of the many upmarket resorts and 

spas, or explore the magical underground world with a dip in an 

underground sink hole. Rivera Maya also offers quick access to the 

Mayan ruins at Tulum, Coba and El Rey.

Other attractions include the quaint island of Cozumel, and the 

towns of Bacalar, Playa del Carmen and Akumal, as well as the ancient 

Mayan ruins of Chacchoben, Coba, Kohunlich, Muyil, Tulum, Xel-Há, 

and Xcaret. The Sian Ka’an Biosphere Reserve is also in the state.

Strong Investment
In order to improve Quintana Roo’s infrastructure, Governor Borge 

said his government will invest $55 million in waterworks, sanitation 

and potable water coverage this year.

“Quintana Roo is an ideal location for investment: we have many 

important companies present in the state, such as Siemens and 

Volkswagen,” Borge says. “We are attracting investments from Central 

and South America and becoming the gateway for the world. Our 

location as the connection point of America is our main competitive 

advantage”

“On top of that, there is an urgent need to grow new segments of 

economic activity and develop mechanisms to better link Quintana 

Roo to the rest of the country, and the world,” the Governor says. “I 

am working to get the young people of Quintana Roo involved so they 

One of the world-class tourism resorts that you can find in Quintana Roo

Swimming with whalesharks in Holbox

Riviera Maya

Puerto Morelos
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too can transform our future. 

“I want to integrate all the regions within the state and seize the 

potential of each locality so that we can build new partnerships and 

create wealth. We are a young state with young people that can bring 

forth a bright future. We are a green state, that celebrates forests and 

waters, a state where nature has given us beautiful gifts. I want the 

people to help build a strong state as we move out of poverty and 

inequality and I will work with investors to stimulate the economy so 

we can look to the future with hope.”

“Quintana Roo is the ‘Face of Mexico’ and Germany’s favorite 

destination in the Caribbean due to the diversification of our portfolio,” 

Borge says, referring to the fact that Cancun is many foreign visitors’ 

first experience of Mexico. “The German tourist likes to be on the beach, 

but at the same time, demands culture and history. They are very well 

informed are very demanding. Quintana Roo has grown with them and 

we have the perfect product, service and facilities for them.”

The Governor emphasizes that his state is not resting on its laurels 

and is setting its sights even higher as it looks to capitalize on its precious 

range of natural, cultural and historical treasures to a wider audience 

from Europe, the Americas and Asia. Indeed, he has been a driving force 

behind the introduction of visa-free travel for tourists from countries like 

Brazil, Colombia and Peru.

In preparation of the wave of international travelers forecast to visit 

Quintana Roo over the coming years, state and federal governments are 

investing billions of dollars in improving key infrastructure, with the 

showcase transport project an ambitious trans-peninsular high speed 

rail route.

Estimated to cost around $1.5 billion, the route will connect several of 

the key touristic attractions and urban area in the Yucatan Peninsula by 

late 2018, providing fast and reliable passenger and cargo access to sites 

in Quintana Roo and other states.

“Quintana Roo is the ‘Face of Mexico’ and Germany’s 
favorite destination in the Caribbean.”
Roberto Borge Angulo, Governor, Quintana Roo

“We are a strong and competitive state in which all institutions of 

government are committed to provide certainty and legal security in 

land tenure and the legal procedures to facilitate the establishment 

of new investment,” Borge underlines. “We strive to ensure that the 

operation of enterprises is the use of natural resources in a sustainable 

environment, ensuring a clean future for next generations.”

Borge is determined to make an impression on foreign visitors and 

leave his stamp on the area for many years to come. 

“My main aim is that our economic success has an impact on our 

people. At the end of my term, I want to walk in the streets of Quintana 

Roo and be able to say that I did all that I could for my people,”the 

popular politician adds proudly.

Chetumal

La Isla Shopping Mall in Cancun

Traditional food

Laguna Bacalar, lagoon of the seven colors
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he impressive acceleration in Mexico’s economic growth has been 

boosted further by President Peña’s decision to give the green light 

to a vast range of state-of-the-art telecommunications, logistics and 

transport projects amounting to billions of dollars.

New highways, railways, ports, airports, telephony and broadband 

networks will entice fresh foreign investment, drive the creation of value- 

added goods and jobs, and improve the standard of living for millions of 

people in the country.

With a proud reputation as an industry leader and pioneer, Onest 

Logistics provides solutions in every channel across the fast-moving 

supply chain, including standard and bonded warehousing, distribution, 

cross docking, customizing services, consultancy and reverse logistics.

The Mexico City–based company’s enviable client portfolio includes 

leading players in a wide range of traditional and modern commercial 

and industrial sectors such as fashion, consumer goods, furniture, 

pharmaceutical, chemicals, electronics and perfumery.

Onest Logistics CEO, Engineer Rubén Imán, says: “Mexico aims 

to become a global logistics platform due to its size and geographical 

location. We are seeing many companies moving their manufacturing 

facilities to our nation, creating high value-added products. I expect 10% 

growth in the sector in the forthcoming years.”

Delivering Success
As the country becomes more interconnected, new businesses are 

set up and investment rolls in, the need for reliable logistics firms is 

paramount. 

As well as being the first name in such services, Onest Logistics is 

also scrupulous on social responsibility—5% of its staff have special 

needs and the company pays for their education as well as establishing 

social inclusion programs. Not surprisingly, it has been certified as 

being one of the best companies to work for in Mexico. 

The Onest CEO explains why his company is expecting to grow 30% 

in the coming years. 

“Mexico is aiming to become a global logistics platform due to its 

size and geographical location,” he says. “We are currently seeing 

many companies moving their manufacturing facilities to our nation, 

creating high value-added products. We started this company some 

10 years ago and are now a reference in the sector, with more than 

2,100 employees and some of the most demanding global customers, 

including Nestlé, P&G, Unilever and Inditex”. 

“Our company has experienced an average growth of 20% in the 

last two years, and we are expecting 30% in the light of the logistics 

boom. We have the highest standards of quality and technology in 

the business and can satisfy our clients’ needs with our extraordinary 

know-how. 

“Flexibility is our main competitive advantage because we adapt 

our processes to the customer’s needs. If, for example, they need to 

double their warehouse space, we can have it ready in two days. We 

are the only company in Mexico that offers this service, and that is 

exactly why we are chosen.” 

“Flexibility is our main competitive advantage because 
we adapt our processes to the customer’s needs.”

Eng. Rubén Imán, CEO, Onest Logistics

The dynamic company is on the verge of becoming the second-

largest company in the logistics sector. “Although we are currently 

operating 322,000 sq. meters, we will reach 410,000 sq. meters in 

2015,” Imán says. 

“We use SAP as an operational system and have implemented the 

latest technology in tracking and we have developed our own software 

to follow certain kinds of products that demand special attention 

and certain return logistics. We share all this information with the 

customer online. 

“On the staff side, I want to be able to employ as many individuals 

as possible. Our inclusion teams have become a reference point for 

Mexican industry: we treat all of our employees with respect and 

look forward to developing their abilities. For example, we have an 

education program involving 370 employees that allows them to finish 

their schooling. 

It is a winning formula, and Imán is clearly not done yet. “Our 

success won’t stop here—it will be measured by the number of people 

we employ,” he says. 

MEXICO

12 www.prismagroup.de

A World-Class Logistics Hub
Modern transport and communications networks drive growth

T

Modern automated logistic centers
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